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Average National Minimum Wage
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National Unemployment Rate
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Average Sale per Customer
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Average
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Average VAT on Plants
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Staff Cost as Percentage of Turnover
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Percentage of Workforce that is local ueio
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Percentage of students employed as casual workers
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Initiatives to attract, train & retain staff

Attract:

* Advertising
 Exhibitions & career fairs

Train & Retain:

 Training programme

« Workshops

* E-learning modules
 Flexible working hours éb
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Advertising & Marketing Cost: % of Turnover
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Plant Sales: % of total Sales
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Consumer cost on Key products
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Consumer cost on Key products
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Consumer cost on Key products
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Internet Sales
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Top Trends in Sales
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Top Consumer Marketplace Trends
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Marketing Initiatives
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Sustainable practices within garden centres
H—F oty GBI BT RE R

I

« LTI .
RRZK DUNEE. ERKFLATDE A
FHETTAEHBEA F—2R— R « TRILE LD
R« V—S5—/SRIL DR B, BTN A R |

T e BREYIDHIR

*

mﬁw’f{&:
fllmlmmrrmnh,ﬁ “4h

P o
5
2
A ™ .

M
/rrmmrmn’v'mm- .



Machine Translated by Google

Consumer Education on Sustainability
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Association Membership
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&) www.intgardencentre.org

ﬂ https://www.facebook.com/IGCAssociation

f@ https://www.instagram.com/intgardencentre/

Uy https://www.linkedin.com/company/international-garden-centre-association/
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